Sample General Audio Public Service Announcements
These audio public service announcements (PSAs) can be customized for specific organization registration campaigns. Give them to regional radio and television stations with the request to run them during the HRSA Workplace Partnership for Life campaign period (October 1st – April 30th). Think of other creative places to run them, such as your organization’s call-waiting or hold messages!
15 seconds:
Every day, 20 people die because the organ they need is not donated in time. You can give the gift of life. [Organization Name] and Versiti Organ and Tissue urge you to learn more at DonateLifeWisconsin.org.

20 seconds:
[Organization Name] has joined Versiti Organ and Tissue in a national campaign to encourage people to register to become organ donors. A single donor could save eight lives and positively impact hundreds more. Sign up to become an organ, eye, and tissue donor at DonateLifeWisconsin.org.

20 seconds:
More than 114,000 people are waiting for a lifesaving organ transplant. 22 of them will die today because there simply aren’t enough organs to meet the need. Help [Organization Name] and Versiti Organ and Tissue save lives. Sign up to be an organ, eye, and tissue donor at DonateLifeWisconsin.org.

30 seconds:
As employees/members of [Organization Name], we don’t like to keep people waiting. Imagine having to wait for an organ transplant to save your life. More than 114,000 people are on the national transplant waiting list, and 22 of them will die today for lack of an organ. Help [Organization Name] and Versiti Organ and Tissue save lives. Join this national campaign to encourage people to register to become organ donors, and register yourself as a donor at DonateLifeWisconsin.org.


Sample Local Audio Public Service Announcements
The following PSAs are meant to be customized with the names and stories of people in your region or to serve as models for additional PSAs you can write to feature local people. Work with Versiti Organ and Tissue to find appropriate donors and recipients to feature.
20 seconds
An organ donor gave [Recipient’s name], of [Local Town], the ability to [Walk his daughter down the aisle at her wedding]. Organ donors save lives. [Organization Name] and Versiti Organ and Tissue urge you to sign up on the Wisconsin state donor registry by visiting DonateLifeWisconsin.org.
20 seconds
An organ donor gave [Age descriptor – Second-Grader, Toddler, Pre-teen – Child’s Name], of [Local Town] a second chance at an amazing life. And it gave [His/Her] parents a lifetime of hugs and kisses. Organ donors save lives. [Organization Name] and Versiti Organ and Tissue urge you to register as an organ donor at DonateLifeWisconsin.org.
20 seconds
Organ transplants benefit people of all ages, including the very young and very old. Right here in [Local Town], a donated heart gave [Young Recipient’s Name] a chance to start kindergarten, and a donated liver allowed [Older Recipient’s Name] to meet [His/Her] great-granddaughter. Give someone a second chance. Sign up to become a donor at DonateLifeWisconsin.org.
20 seconds
Thanks to an organ donor, [Recipient’s Name], of [Local Town], is able to play with [His/Her] grandchildren. [Organization Name] and Versiti Organ and Tissue Donation have joined forces to make these moments possible for [Hundreds/Thousands] of other people in our community. Help us save lives. Sign up on the Wisconsin state donor registry at DonateLifeWisconsin.org.
30 seconds
When [Local Town] native [Donor’s Name] died, [He/She] made saving lives [His/Her] final charitable act. [Donor Name]’s family was able to take solace knowing they honored [His/Her] wish to be an organ, eye, and tissue donor. [Organization Name] and Versiti Organ and Tissue urge you to sign up on the Wisconsin state organ donor registry at DonateLifeWisconsin.org, and remember to talk to your family about your decision so they can support your wishes.

Sample Participation Announcement Email
CEO to Employees
Subject Line: Support the Workplace Partnership for Life Organ Donation Campaign

Dear Colleague, 

[Organization Name] has joined the Workplace Partnership for Life (WPFL) Organ Donation Campaign to educate our community about the crucial need for organ, eye, and tissue donation and encourage people to sign up as donors. 
Since 2001, the WPFL national campaign, sponsored by the U.S. Department of Health and Human Services, Health Resources and Services Administration (HRSA), has united the federal government and the organ and tissue donation community with over 13,000 Workplace Partners nationwide. These Workplace Partners share one common goal: to promote a “donation friendly America” by fostering organ donation education and creating opportunities for individuals to sign up to save lives. Since the campaign’s inception, Workplace Partners have helped to register more than 1,000,000 people in the U.S. 
Our goal is to conduct education and outreach activities and add [Organization’s Numerical Goal] new donors to the Wisconsin state registry between October 1, 2018 and April 30, 2019, to help the more than 114,000 people currently on the national organ transplant waiting list receive the life-saving organs they so desperately need before it’s too late. Each activity we implement during this time will help us meet this goal and earn points toward national recognition from HRSA. 
There are many ways to support this effort, and the easiest is to register as a donor. Please join us on [Date] from [Time Range] in [Place] to register to become an organ, eye, and tissue donor. 
If you are unable to register during this time, take a moment to visit DonateLifeWisconsin.org to learn more about donation and sign up as a donor. Once you have registered, share your decision with friends and family and encourage them to register as well. 
In the months ahead, you’ll hear more about [Organization Name]’s participation in this important campaign. For event information and details on ways you can become actively involved in outreach activities to encourage others to register, contact [Organization Contact Name] at [Contact Email]. 
Thank you for spreading this lifesaving message. 
Sincerely,
[Name]
[Title]


Sample Participation Announcement/Recruitment Email 
CEO to Other Workplace Leaders
Subject Line: Join [Organization Name] in Supporting the Workplace Partnership for Life Organ Donation Campaign!

Dear [Contact Name], 
This year, [Organization Name] has chosen to participate in the Workplace Partnership for Life (WPFL) Organ Donation Campaign to educate our community about the crucial need for organ, eye and tissue donation, and to encourage people to register as donors on the Wisconsin state registry. 
Since the campaign’s inception in 2001, this national initiative sponsored by the Health Resources and Services Administration (HRSA), has brought together over 13,000 community and health organizations as Workplace Partners to help register more than 1,000,000 people nationwide.  
Don’t miss the opportunity to be involved. Any organization can participate in the WPFL Campaign and help the more than 114,000 people on the national organ transplant waiting list and countless others whose lives could benefit from the gift of organ, eye, and tissue donation. You can also earn Bronze, Silver, Gold or Platinum recognition from HRSA for your participation. 
I invite you to join me and [Organization Name] today, as we partner with Versiti Organ and Tissue to bring the campaign to Southeastern Wisconsin. For more information and details on ways you can become actively involved in this campaign, please contact Megan Sigrist at Msigrist@versiti.org or by phone at 414-937-6983. 
In helping to spread this message, you will be saving lives. Thank you for your support. 
Sincerely, 

[Name]
[Title]




Sample Donor Registration Drive Announcement/Reminder

Subject Line: Organ Donor Registration Drive – [Date/Today/Tomorrow]
Dear Colleague, 
[Organization Name] will be holding a drive to register organ, eye, and tissue donors on [Date/Tomorrow/Today] from [Time Range] in [Place]. 
Please take a moment to stop by our registration table to register and get more information on how you can help [Organization Name] promote organ, eye, and tissue donation in our community. You can also register by going to DonateLifeWisconsin.org.
Thank you for your support! 

Sincerely,
[Name]
[Title]



Sample Give 5 – Save Lives Recruitment Email
Subject Line: Take a Break – Make a Difference!

Each day, about 80 people receive life-saving organ transplants, while thousands more receive cornea and tissue transplants.  These extraordinary gifts have been generously donated by ordinary people – people who took a just a few minutes in a busy day to indicate their decisions to become organ and tissue donors.

[Organization Name] has joined other area businesses, community organizations, hospitals and healthcare organizations in partnership with Versiti Organ and Tissue to foster a “donation-friendly America” through participation in the Workplace Partnership for Life (WPFL) Initiative. Sponsored by the Health Resources and Services Administration (HRSA) of the U.S. Department of Health and Human Services, WPFL challenges Workplace Partners to educate employees, members, clients, customers, visitors, and the community about the crucial need for organ, eye, and tissue donation and give them opportunities to sign up as donors.

As a Workplace Partner in this important national initiative, [Organization Name] has chosen to participate in Give 5 – Save Lives campaign by fostering donation education in the workplace and creating opportunities for [Organization Name] employees to sign up on state organ donor registries. In doing so, we will join over 13,000 Workplace Partners who have helped register over 1,000,000 new donors in the U.S. since the program’s inception in 2001. 

Through this campaign, we will offer three brief and informative, 5-minute sessions, on [insert date/time/place], [date/time/place], and [date/time/place], to give each of you the opportunity to learn more about organ and tissue donation and to make registering quick and convenient for you.  We invite you to join us in learning more about organ, tissue and eye donation, and registering your decision to give the gift of life through the generous act of becoming an organ and tissue donor!

If you prefer, you can also sign up on the Wisconsin Organ Donor Registry at DonateLifeWisconsin.org. For more information about the Workplace Partnership for Life Give 5 – Save Lives campaign, please visit organdonor.gov/awareness/workplace/save-lives-toolkit.html. 

Facts about organ, tissue and eye donation:

· Currently, more than 114,000 people are currently awaiting a life-saving organ transplant in the U.S., and every 10 minutes another person is added to that waiting list. 
· Each organ donor can save up to 8 lives and each tissue donor can enhance the quality of life for up to 50 people!
· Medical conditions do not necessarily prevent you from becoming a donor. The medical criteria at the time of donation will determine what is transplantable.  
· The gift of life is ageless – anyone can sign up to donate life, at any age. The oldest organ donor on record was just shy of their 93rd birthday, and the oldest tissue donor was 99!

Sample Give 5 – Save Lives Recruitment Email
Employee Email From Executive Leader
Subject Line: Join Me to Help [Organization Name] Save Lives!

Dear [Organization Name] employee,
Did you know that currently there are more than 114,000 people in the U.S. waiting for an organ transplant that will save their lives? Every 10 minutes another person is added to that list, while an average of 22 people per day lose their battle before a life-saving organ becomes available. 
Recently, I joined with more than 13,000 workplaces and committed [Organization Name]’s efforts to a national campaign called Give 5 – Save Lives. The goal is straightforward: to increase the number of people who sign-up to be organ and tissue donors on state organ donor registries.
A program sponsored by Health Resources and Services Administration (HRSA) of the U.S. Department of Health and Human Services (HHS), Give 5 – Save Lives is part of a broader organ donor registration initiative, the Workplace Partnership for Life (WPFL). The WPFL promotes donation education in the workplace and creates opportunities for individuals to sign up on state registries and save lives through organ and tissue donation. Since its inception in 2001, Workplace Partners have helped register more than 1,000,000 new donors in the U.S. 
The Give 5 – Save Lives campaign asks only one thing of us as a workplace partner: to offer you, our employees, the educational information and materials that will help you make a donation decision for yourself. Through this campaign, we will provide three brief and informative 5-minute sessions, on [Date/Time/Location], [Date/Time/Location], and [Date/Time/Location] to give each of you the opportunity to learn more about organ and tissue donation, and to make signing up on the state donor registry quick and convenient for those who wish to be donors.
The more than 114,000 men, women, and children who currently need an organ transplant and the thousands more each year who need cornea and other tissue transplants need our help. We appreciate the generosity of those who have already registered to give the gift of life, and I encourage others to participate in this vital campaign!
For more information about organ and tissue donation, donor registration, and the Workplace Partnership for Life, please visit organdonor.gov.

Sincerely,

[Name/Title]


Sample Give 5 – Save Lives Recruitment Email
Email to Industry Association/Group Members
Subject Line: New Opportunity for [Association/Group Name] Members: Give 5 – Save Lives

Dear [Association/Group Name] member,
I am writing to alert you to the importance of having our members participate in the Workplace Partnership for Life Give 5 – Save Lives organ donation registration campaign. 
Give 5 – Save Lives is part of a broader donor registration initiative, the Workplace Partnership for Life (WPFL), which is spearheaded by the U.S. Department of Health and Human Services Health Resources and Services Administration (HRSA). WPFL promotes donation education in the workplace and creates opportunities for individuals to sign up on state registries to save lives through organ and tissue donation. 
The WPFL Give 5 – Save Lives campaign unites the federal government, the organ and tissue donation community, and 13,000 Workplace Partners in an effort to increase the number of people who sign-up to be organ and tissue donors on state organ donor registries. By challenging businesses, organizations, and associations to educate their employees and members about organ and tissue donation and provide them the time and opportunity to sign up as organ and tissue donors, WPFL and the Give 5 – Save Lives campaign has helped register more than 1,000,000 new donors in the U.S. since the program began in 2001.
Participation in the Give 5 – Save Lives campaign is easy! A company or association selects three dates on which to offer employees/members three brief and informative 5-minute organ and tissue donation awareness sessions. These sessions can be offered on the web, through email, or through workplace health fairs and donor awareness programs. All are designed to provide each employee or member with the opportunity to learn more about the critical importance of organ and tissue donation and to make signing up on state donor registries available and quick.
I urge you to become a Workplace Partner and to offer your workplace a chance to participate in the Give 5- Save Lives campaign to help save lives.  
Resources and materials include customizable email templates, posters, table tents and web banners. All are available to every Workplace Partner to help implement the campaign. For more information, to enroll in the Workplace Partnership for Life, and to access the materials and resources that will support your efforts in the Give 5 Save Lives campaign, please visit <WEBSITE>.
Thank you for your support and commitment to this vital cause.
Sincerely, 
[Name/Title]


Sample Newsletter Article
Use this sample article to publish a newsletter encouraging campaign participation

Help [Organization Name] Save Lives!
[Organization Name] joins campaign to register organ, eye, and tissue donors 

[Organization Name] has joined other area businesses, community organizations, hospitals, healthcare organizations, and Versiti Organ and Tissue to create a donation-friendly community through the Workplace Partnership for Life Campaign. This national initiative, sponsored by the Health Resources and Services Administration (HRSA) of the U.S. Department of Health and Human Services, challenges Workplace Partners to educate employees, members, clients, customers, visitors, and the community about the crucial need for organ, eye, and tissue donation and give them opportunities to sign up as donors. More than one million people have added their names to state registries through this campaign.

“[Insert Quote from Organization Official or Spokesperson Here],” said [Name and Title] 

[bookmark: _GoBack]We need your involvement and support to reach our goal of registering [Organization’s Numerical Goal] new organ, eye, and tissue donors in our state registry between October 1, 2018 and April 30, 2019. For each donor we register and each activity we implement to promote organ, eye, and tissue donation, we’ll earn points toward national recognition from HRSA.

We are asking the entire [Organization Name] community to help us educate staff members, patients and their families, visitors, and the extended community on the critical need for organ donation. If you are interested in becoming actively involved in this effort, contact [Organization Contact Name and Contact Information]. 

And please take a few minutes today to add your name to the Wisconsin state donor registry. Someday you may save a life. Visit DonateLifeWisconsin.org to find out how.

[Optional: Include a Photo of Your Organizations Organ Donation Outreach Activities]
